
 
 

 
 

 

 
The growth and internationalization plan continues 

 

FEDRIGONI ACQUIRES GPA - 

GUMMED PAPERS OF AMERICA 

 
The Group makes a direct entry into the US market for the distribution of 

products for digital printing  

 
Verona, 13 April 2015. The Fedrigoni Group – a leading international player in the production and sale of high 
value added paper, security products and self-adhesive items – is pleased to announce that it has completed the 
acquisition of 100% of the share capital of GPA (Gummed Papers of America) from Svodoba Capital Partners. 
 
A price of approximately US$ 50 million (approximately € 46 million) was paid for the acquisition, with the funds 
all arriving from the Company’s financial resources. 
 
As a result of this acquisition the Fedrigoni Group, which already achieves 64% of its sales on foreign markets, 
will strengthen its presence at an international level by making a forceful and direct entry into the American 
digital printing support distribution market. 
The industrial synergies expected to be seen consist of an enhancement in the volumes of raw material supplied 
(Fedrigoni is currently GPA’s main supplier), with the possibility of making a structured entry through a direct sales 
network into the digital toner and large format film sectors of the North American market as well as the self-
adhesive paper sector in the United States. 
 
GPA is an American company specializing in the distribution and testing of digital printing support items such as 
plastic film, paper and adhesives. In 2014 it posted turnover of US$ 71.5 million (approximately € 65.9 million), 
achieving growth of 50% over the past 5 years thanks in particular to its treated paper and film products for the 
digital printing sector. GPA had an EBITDA of US$ 8 million (€ 7.4 million) in 2014. 
GPA has its headquarters in Chicago (Illinois) and has a consolidated presence in the USA, with branches and 
owned warehouses in the west of the country in Los Angeles (CA), in the south in Atlanta (GA) and in the east in 
Hartford (CT), as well as 11 local warehouses. Like Fedrigoni, GPA is a long-time preferred partner of HP Indigo. 
 
«This acquisition is in line with the Fedrigoni Group’s strategy for growth on the international markets, having the 
aim of further consolidating our positioning in high value added and high profitability segments», stated the 
Company’s CEO Claudio Alfonsi, who continued: “We are extremely pleased because thanks to GPA the Fedrigoni 
Group will now be able to gain access to the US digital printing support market with direct and consolidated 
coverage, and this will constitute a solid base for the development of additional distribution networks for 
complementary products. We have known the GPA team for many years and are aware that they have the same 
working and market philosophy as us: this is an acquisition of which we are especially proud». 

 



 

 
 

 

* * * 
 
 
 
The Fedrigoni Group, with 125 years of history behind it, is a leading international player in the production and sale of various types of paper 
and in particular high value added paper, security products (such as paper for banknotes and security documents) and self-adhesive items 
(“converting”) and is the leader in Italy and Europe by total turnover1 in the production and sale of special graphic papers. 
 
In addition, the Group is the sole Italian producer of paper for banknotes accredited by the European Central Bank for producing the 
watermarked paper of the Euro banknotes and produces security items and security paper for central banks and printing institutes. 
 
The Fedrigoni Group stands out for its positioning in top value added market niches thanks to its superior and constant quality of the product, 
its breadth and customization of the product range and its level of customer service. 
 
Its history, its strong identity and the recognizability of its brands, combined with the excellence and innovativeness of its product range, the 
efficiency and effectiveness of its distribution network and its flexible and highly synergetic manufacturing and business processes, enable 
Fedrigoni to enjoy a position of significant importance in a domestic and international context. 
 
The Group’s extensive and efficient commercial and distribution network constitutes another competitive advantage. Its 8 sales branches in 
Italy, together with its 8 companies in 6 European countries (excluding Italy) and in the Republic of China (Hong Kong)2, enable it to maintain 
direct contact with its clients already from the product development stage, and to cover its reference markets directly, thereby ensuring 
efficient control and focus on its profitability. 
 
The Group is the owner, amongst other things, of the Fedrigoni and Fabriano brands. Fabriano paper, with 750 years of history to its name, is 
part of Italy’s cultural heritage and is chosen every year by millions of students and artists in Italy and throughout the world. The Fedrigoni 
Group produces and markets fine stationery products, which are sold in 11 owned monobrand boutiques (Fabriano Boutiques) and 4 franchised 
stores in Italy and China. 
 
With over 2,000 employees, 12 facilities - of which 9 in Italy, 2 in Spain and 1 in Brazil - 11 continuous paper-making production plants, 7 
coating machine plants and 13,000 product references in its catalogue, the Group sells its products in over 110 countries throughout the world. 
 
In 2014 the Group posted turnover, of which around two-thirds earned on non-Italian markets, of euro 873 million (+7.9% YoY), EBITDA of  
euro 114.6 million (+31.3% YoY), EBIT of euro 86.4 million (+55.2% YoY) and net income of euro 53.5 million (+73.1% YoY). 
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1 Based on the financial statements of companies operating in the same sector 
2
 The figures refer to the “Paper” business segment 
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